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Profile of a Dental Professional

Look At Who Orders Supplies

78% of the dental assistant readers/members responding to our survey order the supplies for their practice and 54% determine 
which supplier is chosen.

Get to know the person making the decision and placing the order. Get to know readers of The Dental Assistant.

The Dental Assistant is the best way to get to know these professionals. Look at the facts:

96% of those answering our survey said they read the Journal … 74% read more than half, with 41% reading it entirely!•	

And there’s pass–along readership, too. 47% pass it on and 3 times out of 4 it’s to another assistant. More decision– makers •	
reading your message.

90% of our readers/members find articles “useful” or “very useful.” Let’s face it, since they read The Dental Assistant this •	
faithfully and fully, they’ll read your ad, too!

Reach the Specialist

ADA research shows that most specialists don’t employ hygienists, but do employ chairside and business assistants. More targeted 
decision–makers and buyers for your advertising dollar.

Demographic Information

Our reader/member has been in dentistry for 10 years median and been with the American Dental Assistants Association about 
the same number of years. He or she works in a practice with 3 dentists, 2 hygienists and 4 other assistants.

The civilian member/reader is usually female.

What’s their most important work? A full 64% perform chairside functions only, while the next largest category of assistants — 
35% — works with office management. Others are involved with education and hygiene, sales, insurance and other activities.

In terms of chairside duties, our readers/members work as follows:

	 91%	 Sterilization/Disinfection	 71% 	 Oral Hygiene Instruction	 64% 	 Ordering Supplies
	 87%	 Mixing/Preparing Materials	 87%	 Radiography	 66%	 Select Supplier

Meet the people who make dental assisting a profession: 
our readers/members, the decision–making buyers you want to know.


